
 

  

  

 

E2 ERP – Customer Relationship 

Management (CRM) Module  

Building strong customer relationships is not just a business 

strategy—it’s the foundation of lasting success  

VERSION:     

    

AUTHOR    VERSION    

Pratham Jain   1.0   

  

  



 

 

 

Table of Contents  
1. Executive Summary ....................................................................................................................... 3 

2. Key Features .................................................................................................................................... 3 

1.  360° Customer View ................................................................................................................. 3 

2.  Recurring Invoicing & Billing ................................................................................................. 3 

3.  Contract Management ............................................................................................................. 3 

4.  Marketing Campaign Management ..................................................................................... 3 

5.  Follow-up & Lead Tracking .................................................................................................... 3 

6.  Proactive Reporting ................................................................................................................. 4 

7.  Data Integration Across Functions ....................................................................................... 4 

3. Functional Capabilities ................................................................................................................. 4 

4. Why Choose the CRM Module in E2ERP? ................................................................................. 4 

5. Technical Integration .................................................................................................................... 5 

6. Functional Scope ............................................................................................................................ 5 

7. Core Capabilities ............................................................................................................................ 5 

8. Strategic Advantages .................................................................................................................... 6 

9. Marketing & Sales Synergy ......................................................................................................... 6 

10. Security & Compliance ............................................................................................................... 6 

11. Industry Applications ................................................................................................................. 6 

12. Business Benefits ......................................................................................................................... 7 

13. Conclusion ..................................................................................................................................... 7 

 

  

  

    

  

  



 

 

 

1. Executive Summary  
The Customer Relationship Management (CRM) Module in E2ERP provides 

organizations with an integrated platform to manage, analyze, and improve every 

aspect of customer interaction. It centralizes customer information, streamlines 

follow-ups, and ensures that all customer touchpoints—from initial contact to 

recurring business—are handled with precision. With capabilities for recurring 

invoicing, contract management, and marketing campaign execution, it empowers 

businesses to enhance customer satisfaction, boost sales efficiency, and foster 

longterm loyalty.  

2. Key Features  
1. 360° Customer View  

o Consolidates data from sales, support, marketing, and finance to give a 

unified customer profile.  

2. Recurring Invoicing & Billing  
o Automates periodic invoicing for subscription-based or long-term service 

agreements.  

3. Contract Management  
o Enables creation, storage, and monitoring of customer contracts with 

alerts for renewals or expirations.  

4. Marketing Campaign Management  
o Plan, execute, and monitor marketing campaigns directly within the 

module.  

5. Follow-up & Lead Tracking  
o Manages sales pipelines with reminders, activity tracking, and lead 

prioritization. 

 



 

 

 

  

6. Proactive Reporting  
o Offers detailed reports on sales performance, campaign effectiveness, 

and customer engagement trends.  

7. Data Integration Across Functions  
o Pulls in data from inventory, accounting, service, and support modules 

for deeper insights.  

3. Functional Capabilities  
• Lead Management – Tracks leads from acquisition to conversion, ensuring no 

opportunity is missed.  

• Opportunity Management – Monitors potential deals and their progress 

across stages.  

• Customer Segmentation – Groups customers by demographics, behavior, 

and purchase patterns.  

• Interaction History – Stores all past interactions for quick reference.  

• Workflow Automation – Reduces manual effort in follow-ups, approvals, and 

document handling.  

• Multi-Channel Support – Integrates with emails, calls, and other 

communication channels.  

4. Why Choose the CRM Module in 

E2ERP?  
• Unified Customer View: All interactions and data in one place for faster 

decision-making.  

• Automation of Routine Tasks: Reduce manual work with automated 

reminders, follow-ups, and invoices.  

• Better Sales Forecasting: Use historical trends and pipeline insights to make 

accurate projections.  

• Stronger Customer Loyalty: Improve retention with proactive service and 

personalized engagement.  

• Real-Time Performance Monitoring: Measure campaign and sales 

effectiveness instantly.  



 

 

 

    

5. Technical Integration  
1. ERP-Wide Data Synchronization – Real-time data exchange with Sales, 

Marketing, Finance, and Inventory modules.  

2. API Connectivity – Supports REST/JSON APIs for integration with third-party 

applications like Mailchimp, HubSpot, or WhatsApp Business API.  

3. Email & Calendar Integration – Syncs with Microsoft Outlook, Gmail, and 

Google Calendar for efficient scheduling.  

4. Cloud & On-Premise Deployment – Flexible deployment to match business 

needs.  

5. AI & Analytics Integration – Utilizes AI for predictive lead scoring, churn 

analysis, and sentiment tracking.  

6. Mobile Accessibility – Dedicated mobile app access for field sales teams with 

offline capability.  

6. Functional Scope  
• Sales Process Automation – From lead capture to closure, automates 

repetitive tasks and accelerates sales cycles.  

• Customer Retention Management – Identifies at-risk customers and triggers 

follow-up actions to retain them.  

• Data-Driven Insights – Delivers actionable intelligence for upselling and 

cross-selling opportunities.  

• Campaign ROI Tracking – Measures effectiveness and return on investment 

for all marketing efforts.  

• Multi-Department Collaboration – Aligns sales, marketing, finance, and 

service teams for unified customer management.  

7. Core Capabilities  
1. Centralized customer database for faster decision-making.  

2. Lead and opportunity management with automated tracking.  

3. Contact history, preferences, and behavior analysis.  

4. Contract and subscription management with recurring billing support.  

5. Marketing campaign creation, execution, and ROI tracking.  

6. Integrated ticketing system for customer service and complaint resolution.  



 

 

 

 

 

7. Mobile access for field sales teams and remote collaboration.   

8. Strategic Advantages  
• Customer Retention – Improved engagement and personalized interactions.  

• Increased Sales Conversion – Better lead qualification and follow-ups. • 

 Brand Consistency – Standardized communication across all channels.  

• Cost Efficiency – Reduced dependency on multiple disconnected systems.  

9. Marketing & Sales Synergy  
The module bridges the gap between sales teams and marketing departments, 

ensuring marketing-generated leads are nurtured systematically and sales teams 

have real-time campaign performance insights. It allows targeted promotions, 

crossselling, and upselling strategies to boost revenue.  

10. Security & Compliance  
• Role-based access control to safeguard sensitive data.  

• End-to-end encryption for customer communication.  

• GDPR and local compliance for data protection.  

11. Industry Applications  
• Retail & E-commerce – Personalized promotions and loyalty programs.  

• Manufacturing – Managing dealer and distributor relationships.  

• Healthcare – Patient engagement and follow-up scheduling.  

• Hospitality – Guest relationship management and repeat bookings.  

    

  



 

 

 

 

12. Business Benefits  
Benefit  Description  

Centralized Customer Data  Reduces duplication and improves accuracy.  

Improved Lead Conversion  Automated follow-ups result in higher 

conversions.  

Better Campaign ROI  Tracks campaign success and allocates budget 

effectively.  

Enhanced Customer Service  Quicker query resolution improves satisfaction.  

Increased Sales Forecast Accuracy  Data analytics improve prediction capabilities.  

Reduced Administrative Effort  Automation cuts down manual data entry.  

Cross-Selling & Upselling  

Opportunities  

Identifies buying patterns and product affinities.  

Increased Employee Productivity  Unified workflows save time for teams.  

Stronger Customer Loyalty  Consistent engagement builds long-term trust.  

  

  

13. Conclusion  
The E2ERP CRM Module is more than just a customer database—it’s a strategic 

relationship engine that integrates marketing, sales, and service into one powerful 

ecosystem. By empowering teams with data-driven insights and automation, it 

ensures every customer feels valued and every opportunity is maximized.  

  

"Customer relationships are not built in a day—they’re built every day."  

  

  


